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Wire Magazine announces New Owners Rafa Carvajal & Thomas Barker 
Miami Beach, FL – The longest running weekly publication on South Beach, Wire Magazine, will change ownership effective with the Jan. 29 issue, publisher and executive editor Carl Zablotny announced today. Wire was started as a gay weekly publication in 1990.

The new management duo consists of CEO and publisher Rafa Carvajal, most recently CEO and publisher of MAP Magazine, and publisher and executive editor, Thomas Barker, who has been the associate publisher and features editor of Wire. 

Carl has been publisher of Wire for the past 10 years while his predecessor and Wire founder, Andrew Delaplaine, ran it for nine years since its inception as the only consistent weekly publication in South Beach’s more bohemian days. 

“We believe strongly in Wire’s success to date,” said Rafa. “In the coming months, our readers should expect to see many additional improvements designed to build on Wire’s almost two decades of publication. Carl has done a magnificent job in bringing Wire to a certain level and he felt that new ownership would advance Wire to a new chapter in its publishing history. And that’s what we’re going to do. Wire will always remain a gay publication, but we will broaden its scope, circulation, and identity to unprecedented levels.”

In spite of the downturn in the economy over the past years, Wire has continued to succeed in its mission of providing a voice for the Miami Beach gay community. Wire maintained a political outlook on South Beach that was unabashedly and unapologetically liberal on social issues, but fiscally conservative on other issues, calling for more fiscal responsibility from the City. 

“The formula for Wire was pretty simple,” Carl explained. “We had many pages of photos which everyone loved, we were intricately involved in city, state, and national politics, we had a very current calendar of events, a South Beach map for tourists, and covered such a diversity of issues – from all aspects of the gay, lesbian, bisexual, and transgender community to health issues to celebrities to art to food and wine. And our design was intentionally magazine-style with an emphasis on graphics, typography, and a consistently clean look. In the end it was consistency that mattered most. That’s why we’re still around today, approaching 20 years of publication when at least a dozen other publications have come and gone.”

Carl also explained that Wire has been blessed with excellent design directors during his tenure – from Paul Jacober who he hired in 1999 to Jose Gonzalez of True Ink Designs who has been the design director for the past year and will continue on in that position as well.

Carl said that other major projects he has initiated in Puerto Vallarta, Mexico no longer allow him the time to continue on as the full time owner and operator of Wire in South Beach. So it was time to move on to the “next South Beach.”

“I will certainly miss all the people who have passed through my life personally and professionally while at the helm of Wire,” Carl said. “But you reach a point in life when you hear that little voice saying it’s time to move on, it’s time for something different. You only have one life to live and my life has been full of so many wonderful projects and career tracks. It’s made me one very happy person. I feel like I’ve used every God-given talent I have. I’m glad Rafa came around with a keen interest in becoming Wire’s new owner and that he has established a co-owner relationship with Thomas. . I feel incredibly comfortable that Wire will be in excellent, incredibly competent hands with Rafa and Thomas leading Wire into the next dimension.”

Thomas Barker moved to Miami over six years ago to pursue his career in public relations at GolinHarris International. After four years, he opened the PR and marketing agency, Muse Entertainment where his client roster included the likes of Karu&Y, Wilhelmina Models, and 510 Ocean among many others. After a few years, Thomas fell in love with the world of publishing and began working at Wire Magazine writing a nightlife column and various features. He was then promoted to associate publisher and features editor. Thomas has also played an integral role in the Miami Beach GLBT community. He currently serves on Mayor Matti Bower’s GLBT Business Development Committee, is an officer on the Miami Beach Gay Pride Board of Directors, developed the only gay weekend event of the summer, SoBe Fest, and has helped raise over $500,000 dollars for Equality Florida. 

“My experience with Wire over the past three years, especially the opportunity of writing a nightlife column, opened many doors for me and allowed me to explore and know South Beach like I never could have imagined,” Thomas said. “Now I want to take all of that knowledge and experience and continue to showcase and expand information on all facets of the GLBT community that Wire initiated throughout its nearly 20-year history.”

Rafa has a wealth of business and communications experience. He obtained his M.B.A. from Harvard Business School and his Bachelor of Science in Management from the United States Coast Guard Academy. Rafa was the CEO and co-publisher of MAP Magazine, Miami’s first culture magazine.  His professional experience also includes managing an international telecommunications company with $125 million in revenues; developing and executing Costa Rica’s inward investment strategic program; managing the internet B2B operations of Telefonica S.A. in the U.S., Spain, Mexico, Brazil, and Argentina; and providing strategy development and value based management consulting services to Bank of America, First Union Bank, Bank of Montreal, and Champion International; and negotiating the sale of Corporacion Columbia to H.J. Heinz Corporation.

“Wire has tremendous potential to become an exciting Miami based gay lifestyle publication that readers the world over will crave to get their hands on every week.” Rafa explained.  “Later this year, we will develop a  website that will also become a very valuable source of information on a broad range of topics.  Through great content, our advertisers and event sponsors will be able to effectively reach our readers and continue to grow their businesses in the South Florida market.”
After leaving his tenured journalism professorship position in Cleveland, Ohio, where Carl was born and raised, he became a travel writer for a trade publication in South Florida and then held a variety of corporate communications management positions, the last of which was at South Beach-based The Box, a music-network rival to MTV, which was subsequently purchased by AT&T and then spun off to MTV where they merged in New York. Carl received his Master’s of Journalism degree from the University of California at Berkeley. He also holds a bachelor’s degree with a double major in philosophy and French from the University of Detroit (summa cum laude); a master’s of arts in French civilization and language from New York University; and a master’s in divinity from the Jesuit School of Theology at Berkeley.

Wire is the longest running and most widely circulated weekly publication in South Beach with nearly 20 years of consistent publishing. Every Thursday over 10,000 copies of Wire are distributed to over 200 locations including condos, hotels, restaurants, retail shops, bars and clubs, medical and professional offices, gyms, other key distribution points, and street boxes 

As a true community newspaper, Wire covers issues of immediate importance to its readers. Wire is picked up not just by locals, but by national and international visitors as well. It offers the definitive guide on where to dine, shop, and play. 
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